OUR MISSION

To provide the community with
fresh, locally grown agricultural
s and provide producers

arket to sell their

S

local

Contact Information:

St. Maries Farmers Market
P.O. Box 82
St. Maries, ID 83861

Email:
smfarmersmarket@gmail.com

Website:

http://extension.ag.uidaho.edu/benewah/
Farmer's%20Market.htm

For membership forms and
market guidelines stop by the
Extension Office or get them
online.

St. Maries
Farmers
Market

2009 Season
May 15 — October 2
Fridays 3 -6 pm




Farm Fresh

The St. Maries Farmer’s Market
Association was established in
2004 when they had their first
market season. The St. Maries
Farmer's Market Association is a
community-based organization
developed to support area agricul-
tural producers. The Market is a
membership based unincorpo-
rated non-profit organization gov-
erned by an executive board
elected from the membership.

The farmer's market is held every
Friday starting May 15, 2009 thru
October 2, 2009 from 3 to 6 pm
in downtown St. Maries, adjacent
to the Hughes Historical House
on Main Street.

The annual membership fee is $30
if paid before May 15, 2009 after
that date the fee is $40. One-day
vending fee at the market is $10.
The St. Maries Farmer's Market is
an "ldaho Preferred" Market.
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“Buying products with the Idaho
Preferred™ label is your way of knowing
you are purchasing the freshest and best
products available - and keeping dollars
in the local economy.”

http://www.idahopreferred.com/

Membership includes a 12° x 12’

space at the market for the season.
Membership applications are sub-
ject to Steering Committee review.

The day-to-day operation of the
market will be handled by the
designated Market Manager.
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Only Idaho farmers and producers
who live within 60 miles (as the
crow flies) of the market, may
sell at the market. All products
offered for sale must be grown,
raised, or crafted by the vendor.
No brokers may sell at the
market. Brokering is buying items
and then reselling them at the
market.

Produce may not be advertis!d

as “organic” unless it is
registered or certified organic.




