Age Categories (as of 1/1/09)

e Juniorl........... 8-9 years old

o Junior?2........... 10-11 years old
o Intermediate .... 12-14 years old
e Senior.............. 15-18 years old

Members have the choice of doing an
individual or team oral presentation.
There is a limit of 3 members per team.

Awards

Ribbons are giving by the Danish System

Cash awards to the top three presenters
in each category/age group

¢ 1st place — $20
¢ 2nd place — $10
¢ 3rd place — $5

Monetary awards donated by the
Canyon County 4-H Council

Ribbons donated by the
Canyon County Fair & Festival

Presentation Categories

¢  Livestock/Agriculture
+ Family Consumer Science
¢+ Miscellaneous

District 11
Oral Presentation Contest

All blue ribbon winners are invited to
participate in the District Il Oral
Presentation contest on Friday, August 21
or Saturday, August 22 during the Western
Idaho Fair.

Contact the Canyon County Extension
Office for more information.

All presentations will be grouped as blue,
red, or white and will receive the following
awards courtesy of the Western Idaho
Fair: Blue-$3.00, Red-$2.00, White-$1.00.

Cash awards will be given to 1st and 2nd
place winners in each age division and
each category courtesy of the Meridian
Dairy Board.

Universityorldaho
Extensior!:y

Reasonable accommodations will be made for persons
with disabilities and special needs who contact Nancy
Shelstad by June 12, 2009 at 501 Main Street,
Caldwell, ID, 208.459.6003 or Shelstad@uidaho.edu

Oral Presentations
offer youth the
opportunity to build
communication skills
and self-confidence

Canyon County

June 18, 2009
3:00 to 8:00 pm

University of Idaho
District 11 Complex
1904 E. Chicago
(back building)
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